Why Travel Matters

Student & Youth Travel Association
SYTA Youth Foundation
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Economic Impact

Student travel is a $185 billion industry and
represents 24% of all global tourism annually.

U.S. Domestic market $5.6 billion.

50% of the North American Motor Coach
Market
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SYTA Overview

« SYTA is North America’s leading membership
association for businesses that serve the student and youth
travel market.

« Student travel is a $185 billion industry and represents 24%
of all global tourism annually. U.S. Domestic market $5.6
billion.

« SYTA represents three million youth travelers annually.

e Qver companies:

Y

Tour Operators, Travel Agencies
> Hotels

> Attractions

> Restaurants
> DMO’s/PMQO’s and more...
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SYTA's THREE BRANDS

« SYTA represents the student travel industry and provides
business opportunities and resources for its association
members.

« The SYTA Youth Foundation is the non-profit arm of SYTA
and provides travel to students who would not be able to
travel.

« Teach & Travel is our brand that reaches the traveling
educational community.

®SYTA
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THE IMPACT

of the SYTA YOUTH FOUNDATION

: 3 500 STUDENTS IMPACTED BY SYTA'S
CASH SCHOLARSHIPS PROVIDED i  STUDENT & YOUTH FOUNDATION

STUDENT & YOUTH TRAVEL -
REPRESENTS OF ALL OVER 500 STUDENTS IN NEED
GLOBAL TOURISM REVENUE
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TEACH & TRAVEL

s  MAGAZINE:
o Readership of 90,000

CAC) &T aVEI m per issue, sent out 5

times per year.

e eNEWS: A biweekly
eNewsletter sent to over
8,000 educators.
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STUDENT & YOUTH
TRAVELERS

of all travelers worldwide are
YOUTH OR STUDENTS There are

Vrae W

young people (ages 5-25)
IN THE U.S. AND
CANADA

The U.S. Student Group Market UNDER 18 is




STUDENT &
YOUTH
TRAVEL DIGEST
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STUDENT & YOUTH: DEFINED

Teac}&Travel




KEY MARKET SEGMENTS

GROUP/
GROUP INDIVIDUAL INDIVIDUAL
» Educational » Sport & Leisure » Backpack
» Music/Performance » Summer/Teen » Gap Year
» Spring Break » Working Holiday
» Language » Study Abroad

» Graduation ( HS)
» College/University

@®SYTA
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TYPES OF TRAVELERS

SERVED BY SYTA MEMBERS

100~

EDUCATION MUSIC SPORTS&  GRADUATION  LANGUAGE SPRING BACKPACK/
LEISURE BREAK ADVENTURE

of Student & Youth Tray
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AGE BREAKDOWN
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WHY:

Cultural awareness/broaden horizons
Out of class experience

Overall benefits of travel

Useful for academic performance
Useful for curriculum

Established tradition in our school

Useful for students' future employment prospects

SYTA
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SOCIAL IMPACT OF STUDENT GROUP
TRAVEL — TOP 10 EFFECTS

Increased willingness

to know/learn/explore Better adaptability and SCﬂSitiVity

Desire to travel more Increased tolerance and respectfulness

Better

Increased independence,
cooperation/collaboration

self-esteem and confidence

More intellectual curiosity Beteer self-expression

Increased tolerance of other

c . Being more OUL oing
cultures and ethnicities ‘ sots

*Multiple choice question
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Presenter
Presentation Notes
RESEARCH QUESTION:
Based on your observations, how have group trips impacted the students you teach?

The profound and instant effect of a travel experience on the performance of young people, inside and outside of an education system, helps boost their personal development. The majority of teachers surveyed (60%) state that student travel triggers a transformation, as a part of which students develop higher ambitions to know, learn and explore. Students are also more aware of themselves and prone to future travel. In addition, learning about new cultures has one of the most effective impacts on young people, as teachers observed that it increases tolerance and respectfulness.


TOP 10 PREFERENCES

of TRAVEL CONTENT by U.S. TEACHERS &

1 [0)
Theme tours related to curriculum ﬁ 57%

Experience/immersion/adventure @ I 27%
Performance groups (band, choir, dance, art) é I 259%
Community service/travel (volunteer/service learning travel) @ B 15%
Youth events/conventions/conferences/competitions £ B 10%
Student travel with language focus " B 10%
Theme/entertainment sights/parks @ B 10%
Recreation/holidays/spring breaks 6‘ . 09
Youth festivals/parades/concerts/musicals/theater ?@ . 0%

Visiting partner schools/colleges/companies g% B 5%

*Multiple choice question
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TEACHERS WHO ORGANIZE OR ACCOMPANY
STUDENT GROUP TRIPS BY SUBJECT THEY TEACH

21%
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*Multiple choice question
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Presenter
Presentation Notes
RESEARCH QUESTION:
What subject(s) do you teach? 


TEACHERS' EXPERIENCE
OF ORGANIZING TRIPS

No
experience

23%

Organized and
. accompanied a trip
Accompanied only 12%

Organized only
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Presenter
Presentation Notes
If a teacher organizes a trip, he or she is also likely to accompany such trip. Within the research sample, 59% of teachers have both organized and accompanied at least one student group trip. 
Teachers are experienced when it comes to organizing student travel, with 51% of them coordinating school trips for more than eight years. 


CUSTOMIZED VS. PRE-DEFINED TRIPS

61% : 39%

GUUUUU UUuV

Pre-defined tours Customized tours

— teachers and school groups choose — more than 50% of their itinerary is
from itineraries or packages put adjusted by teachers and students and
together by tour operators or travel tour operator is only responsible for
professionals. conducting the tours.

Teacl&Travel SYTA
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Presenter
Presentation Notes
RESEARCH QUESTION:
In your case, what was the ratio between these options in the past academic year (2013/14)?

In case of predefined tours, teachers and school groups choose from itineraries or packages put together by tour operators or travel professionals. However, some fine-tuning of the tour programs is possible. Predefined trips require less preparation by teachers, and the trip packages have already been tried by groups.

On average, 39% of teachers opt for customized tours, where more than 50% of the itinerary is adjusted by students and teachers and the tour operator is solely responsible for carrying out the tour.

Customized trips are more popular with public schools (41%) than with private schools (28%).


FACTORS AFFECTING PROGRAM AND
DESTINATION SELECTION

Ch @’? ()@ ()@ ()

_ Curriculum Popularity of Classmates
Budget/costs ) '

Teacher/leader a destination

*Multiple choice question
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Presenter
Presentation Notes
Alternative slide 

RESEARCH QUESTION:
What determines which destination or program students opt for?

As reported by 77% of respondents, teachers are also the main determinant when deciding on a destination or program students opt for. They are followed by costs and curriculum relations with trip content, while students make these decisions in only 28% of cases.

At private schools, the costs (52%) and distance of destination from home (11%) do not play as important a role as they do with public schools. What is important for them is the suitability of the trip content to the curriculum (52%).



TRIP PREPARATION
AND BOOKING-LEAD TIME

International

! !

BOOKING- International 1-day
LEAD TIME trip domestic trip

1-d
PREPARATION trip domestilcy tri
TIME I z P



Presenter
Presentation Notes
RESEARCH QUESTION:
On average, how long does preparation for an international trip take?
How long before the start date of the student group trip are the reservations done?


The longer or more complex the school trip, the more preparation time is required. The gap between trip preparation time and booking-lead time is caused by the decision making process, mainly in cases of customized trips, when teachers work on selecting trip specifics and adjusting the existing predefined itineraries. 

According to 50% of teachers, the preparation of an international trip lasts for more than 12 months. Even a one-day trip requires teachers’ attention one to two months before its commencement (according to 25% of teachers). Timely marketing and approaching teachers is therefore crucial for tour operators and attraction providers.


TRIP PRICE

day trip 2-day trip _ day trip _ 5-day trip 7-day trip

US$s6 & US$229  US$485 @  USS1,106 €0  USS$1,564 €D

1 week 2 weeks 3 weeks

US$2,575 US$3,271 1 US$3,643 |
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Presenter
Presentation Notes
RESEARCH QUESTION:
In comparison to 2012/13, the average trip price paid in 2013/14 was:

With the increasing popularity of student group travel and the increasing trip price reported by teachers, the economic value of student group trips is expected to grow. 

At the same time, the increasing cost of student group travel may have the potential to disadvantage students from participating in trips, and increase relevance of various trip funding alternatives.


BARRIERS TO STUDENT GROUP TRAVEL

(as reported by teachers who do not organize trips)

Administrative Risk 'lbstillg times Students need to
rules or management dictate Pfl'iOdS mechanism spcnd more time in
when students to raise funds the classroom due

@i’ 1 ot &t of of

Financial resources Ce
limitations

can travel Lo test scores

*Multiple choice question



Presenter
Presentation Notes
RESEARCH QUESTION:
What are the barriers to organizing travel for your students?

When looking at the barriers that hinder further growth of student travel, the research identified a significant gap between the lack of finances and other existing obstacles, such as 
restrictions imposed by schools. Similarly, 76% of teachers who organize school trips strongly agree that financial resources represent the main barrier. Feedback from teachers also revealed a need for tools mitigating risk connected to student travel and absence of fundraising mechanisms.


OVERVIEW OF U.S. REGIONS

(as defined by U.S. Census Bureau)

Midwest
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PERCENTAGE OF DOMESTIC STUDENT
GROUP TRIPS BY DESTINATION

. West Midwest South Northeast

35% 36%
30% 30% 29%
21%
11% 9%
Within 50 miles Within own state Neighboring state Interstate

i ph A

*Percentages do not add up to 100% due to
rounding
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Presenter
Presentation Notes
RESEARCH QUESTION:
Where did your student groups travel in the past academic year (2013/14)?

Midwest – most trips to neighboring a interstate trips
South – least



FREQUENCY OF TRAVEL

U.S. TEACHER ORGANIZES ON




TIMING OF SCHOOL TRIPS

40% A @ OVERALL INTERNATIONAL TRIPS
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PERCENTAGE OF

DOMESTIC STUDENT GROUP
TRIPS

BY DESTINATION as reported by U.S. TEACHERS &

Within 50 Miles Within Own State Neighbouring Interstate
State

Mo a0 A

34% | 30% | 13% | 24% |




TOP TEN STUDENT
DESTINATIONS

NEWYORK \\/ASHINGTON DC

CHRICAGO| o5 ANGELES
PHILADELPHIA WILLIAMSBURG
SAN FRANCISCO

EMERGING DESTINATIONS:
SAN ANTONIO / NASHVILLE / CLEVELAND / ANAHEIM / HONOLULU




ACCOMMODATION
PREFERENCES

Hostel

Residence Student house

Homestay 2% b ey £ 2% Camp
el tsf

Hotel 1% - Luxury Other

___.-"""7-5% 16% - Upscale 10%
@ ......................................... > 450 - Mld—Scale E

30% - Moderate
JE__LE. 9% - Economy
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Why Travel with a SYTA Tour
Operator

 |nsurance/Certificate of Insurance

e Best Group Rates

e Experience (what works/what to avoid)

e Knowledge of the Destination

 Professional Tour Director/Escort

* |ndustry Affiliations (SYTA, ABA, NTA, AMA,CLIA, etc.)




For More Information

e |nfo@syta.org

e www.syta.org

e www.sytayouthfoundation.org



mailto:Info@syta.org
http://www.syta.org/
http://www.sytayouthfoundation.org/
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